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DESCRIPTION OF THE MEDIA ROLE ON SMOKING BEHAVIOR 






 The tobacco industry uses a variety of media to promote tobacco 
products. Promotion through advertising continually appeals to young people and 
encourages them to smoke. This study aims to determine the description of the 
role of media on smoking behavior of vocational high school students in Padang. 
 This is a descriptive studywith 385 vocational high school students in 
Padang as respondents. This study was conducted in 2018 using Indonesian 
version of Global Youth Tobacco Survey 2014 byWorld Health Organization. 
 The result of this study shows that 43,12% students are active smokers. 
Around 39.64% students first tried smoking cigarettes at the age of 14-15. The 
majority of students who have tried smoking are male (88.91%). As many as 
82,86% noticed anti-tobacco messages in the media and 74,29% noticed tobacco 
advertisements or promotions at points of sale. 
 The conclusion of this study is the role of the media in delivering 
messages about cigarettes consists of two things as a preventive smoking behavior 
by displaying anti-smoking messages, then as a cigarette industry promotion by 
showing cigarette advertisements in the media.Most of the students have 
noticedanti-tobacco messages and tobacco advertisements in the media. 
 
























GAMBARAN PERAN MEDIA PADA PERILAKU MEROKOK SISWA 









ini bertujuanuntukmengetahuigambaranperan media padaperilakumerokoksiswa 
SMK Negeri di Kota Padang 
Jenispenelitianiniadalahpenelitiandeskriptif. 
Jumlahsampelpadapenelitianiniadalah 385 orang siswa SMK Negeri di Kota 
Padangpadatahun 2018denganmenggunakankuesioner Global Youth Tobacco 
Survey tahun 2014 dari World Health Organization, berbahasa Indonesia. 
Hasil penelitianinididapatkanbahwa 43,12% siswamerupakanperokok. 
Sebanyak 39,64% siswamencobarokokpertama kali padausia 14-15 tahun. Sekitar 
88,91% siswalaki-lakidan 11,81% siswaperempuanpernahmencobarokok. 
Sebanyak 82,86%siswamelihatpesan anti rokokdi media.dan 74,29% 
siswamelihatiklanrokokdi tempatpembelanjaan. 
Kesimpulan daripenelitianiniadalahperan media 
dalammemberikanpesantentangrokokterdiridariduahalyaitusebagaipencegahanperi
lakumerokokdenganmenampilkanpesan anti rokok, 
kemudiansebagaipromosiindustrirokokdenganmenayangkaniklanrokok di 
media.Sebagianbesarsiswapernahmelihatpesan anti rokokdaniklanrokokdi media. 
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